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&= = / Event Highlights

500+ =E2%L3% / High Level Participants

100+ B4MLF / Foreign Delegates

100+ MRi2EERs / TR/ Brands Ecommerce Unit / E-Retailers

80+ SIS / Cross—Border Ecommerce Players

B0+ HEW DTC &Rk / 4MRIRIZUS / Internet Born Direct to Customer Brands / Independent Foreign Trade Websites
30+ #3ZEBEFA / Social Commerce Platforms

25+ HEREZERI{T AT / World—-Renowned Experts and Industry Leaders as Speakers

20+ EERS A / Ecommerce Service Companies

15+ HEEZRES / Key Countries Coverage

Why Should Attend

- Catching up with the current trend of the global ecommerce market and seizing the opportunities in emerging markets
- Hearing in—depth interpretation of latest cross—border ecommerce policies and regulations in China

- Learning from the industry leaders about how to conduct cross—border ecommerce in global markets

- The evolution path to new retail and Intelligent retail

- Expanding your products line by global sourcing and optimizing your supply chain

- 1-on—1 meeting with decision makers of eCommerce giants from both local and abroad

- Networking with 500+ high level executives from leading ecommerce companies from 10+ Countries

- Showcasing your products and service in front of your most valuable clients

- Improving your brands awareness by our media partners’ massive reporting of this event
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Coming to its 10th Edition, This Event Series
Becomes the Most Reputable and Most
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F 937 / Organized By, Summit in China
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Global retailing ecommerce reached 2.842 trillion USD in 2018, a year-on-year
rise of 23.4%, it is expected the number will break the threshold of 3 trillion USD in
2019; global retailing e-commerce in 2018 is accounting for 11.9% of global retailing
total, an increase of 16.7% over 2017. Global online shopping customers will hit
1.9 billion in 2019, online shopping will gain more traction across the world. New
techniques disrupted retailing landscape, Al and VR/AR give rise to smart retailing,
widespread use of mobile social devices bring about booming of social e-commerce;
short video, online celebrity broadcasting and other innovative means gather
momentum for retailing. Under the background of new retailing, social e-commerce,
brands ecommerce unit and retailers are striving to achieve closed loop of multi-
channel, evolve gradually from pure e-commerce channel, online/offline integration
to customer-oriented multi-channel operation, fully exploit consumer activities under
various scenarios by big data, achieve full link sales through whole life cycle.

In terms of cross border-e-commerce, China cross border e-commerce keeps
expanding thanks to globalization tendency, consumption upgrading and Law of
E-commerce and other policy incentives. Under the background of One Belt One
Road Initiative, mainstream Made-in-China products highlighted in cross border—
e-commerce continue to enjoy relative advantages globally and found popularity
by overseas customers. For import e-commerce, overseas quality goods, by virtue
of branding influence and superior quality, are making inroads into Chinese market
through e-commerce. With the advent of 5G era, Al, big data, 10T, VR/AR, smart
retailing as well as other new techniques and business modes look set to find more
application scenarios in cross border-ecommerce. However, with ever more fierce
competition among similar SKUs and increasingly expensive quality trafficking, how
to provide differentiated products to consumers with diversified cultural and economic
background, and gain a strong footing in the race become the topic of common
concern for players in cross border e-commerce arena.

Under this background, the 5th Global E-Retailing China Summit 2019 & 10th China
Cross-Border E-Commerce Summit 2019 is to be held in Shanghai on November
6, 2019. This event will gather more than 500 delegates from over 20 countries
and regions around the globe, they are from global renowned brand owners,
e-retailers, cross border e-commerce, social commerce, internet DTC brands, and
retailing innovative start-ups featuring smart and new retailing and VR retailing,
and from payment, logistics, digital marketing, short video and etc., covering the
whole industrial chain. During the event, we will offer exhibitors and sponsors 1+1
discussion opportunities, provide good opportunities to display brands and conduct
cooperation for various firms in the form of a mini-exhibition. Through this event, you
can gain deep insight into global retailing e-commerce and Chinese cross border
e-commerce market, acquire relevant polices and latest information, install your
company in a pole position ahead of your peers!

Participants come from:

- Government Authority & Industrial Association

- eCommerce Pure Players (Import & Export)

- Bricks and Mortar Retailers

- Foreign Brand Owners and Distributors

- Chinese Manufactures and Exporter

- B2B Trading Companies

- eCommerce Platform (Import & Export)

- Big Seller on Ecommerce Platform (Import & Export)
- Third Party eCommerce Operators

- eCommerce Supply Chain Solution provider

- eCommerce Payment Solution Providers

- National Postal Operators, Air Cargo, Sea Cargo

- Custom Clearance Solution Providers

- International Courier, Commercial Logistics Company
- Overseas Warehousing Service Providers

- eCommerce Multi-language Solution Provider

- eCommerce ERP Software Company

- eCommerce Cloud Hosting Service Providers

- Digital Marketing Service Provider: SEO/Social Media marketing,
- eCommerce Market Entry Consulting Companies

- eCommerce Industrial Park

- PE/VC

FEIE : +86 21 62960500 EBHP : info@ptp—international.com &uk : www.crossborder—e—commerce.com
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A% %E| | Onsite Registration
SFEFHAFIH | Opening Remark by Conference Moderatordd
Fi@iE, EEHITE, Tradeany | Yongyuan Yu, CEO, Tradeany
WEE, PERR, HPHERTFHSWME| Anastasia Kovaleva, China Representative, NAMO

MEHHAEIE | Welcome Remark by Shanghai Municipal Government Officials

eCommerce Eco-System in Shanghai Mid-ring Business Area
REASESHE—ERBRHRNEEM EEPTREHRRX

hEZEBE 2019-2020 BE | China Retail E-commerce Market Prospect 2019-2020
FBE K, PEEREFESHORRR
Mingtao Li, Dean of Research Institute, China International Ecommerce Center (CIECC)

—F—8  S5HEER®ES | TheBeltand Road Initiative (BRI) and Sino-European Cross-Border Trading
BEER, IR, PEERRTRSNARKE
Bingyong Tang, Chairman, China Cross-Border Ecommerce Application Alliance (CCEAA)

EfEEBTRATH LMY W HERIERXREEIR

Brand Building of the “ ‘Shanghai Shopping” *~  Special Carrier Area with the International Perspective
FiEE, RFESHEHROEE LEEMERF

Guoling Lao, Director of Ecommerce Research Center, Shanghai University of Finance and Economics
BB BEMSE | Speech Topic to be Confirmed
TERELRLES |
Facebook

EFMBREER

Reimagining Cross-Border Payments

Tristan Chiappini, Bl 28X EAXRX SEEE, PPRO
Tristan Chiappini, VP & Head of Partnership APAC, PPRO

Social Trends of Retail Ecommerce

EGFRRE S2B2C R - HAERMEFAY

Stock Ecommerce S2B2C Model- Empowering Brands and Daigou Shoppers
RE, BRBUTE, BEER

Jing Leng, CEO, Aikucun.com

BRBRREXHERETETIHF R

Suppprting Omni Channel Retailing Industry Digital Transformation By Microsoft Azure
YR, WRZEMIA, HE

Mike Liu, Senior Cloud Architect, Microsoft

BERitit: MEEMERR: BUMAMRLERRERFLRES
Round Table Panel Discussipn: Social Commerce and Internet Celebrity Live Broadcasting
ERFAD EE, QIBA, BEEXLEE

TETERHSHERAE 2019 FEME

China E-Retailing and Cross-Border Ecommerce Annual Awarding Ceremony 2019
M%=E | Awards Presenting Guests:

BHEE, IR, PEESRTESNAKE

Bingyong Tang, Chairman,China Cross-Border Ecommerce Alliance (CCEAA)
FIZ#E, KK, PEEMREFEHSHOHARER

Mingtao Li, Dean, China International Ecommerce Center (CIECC)
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http://www.crossborder-e-commerce.com/Speakers-V.Asp?ID=323
http://www.crossborder-e-commerce.com/Speakers-V.Asp?ID=323

1240-1400

1400-1420

1420-1440

1440-1500

1500-1540

1540-1600

1600-1620

1620-1640

1640-1700

1700-1720

1720-1740

1800

StTERERPEERBEIEZ2019

10th China Cross—-Border Ecommerce Summit 2019

FhELKTSERBHESHMEIES20T9

5th Global E-Retailing China Summit 2019

< 2019111 H6H Nov 6th, 2019 »we
El S B EAS KR Grand Ballroom, 3rd Floor, Crowne Plaza Shanghai Noah Square
BENFE
Buffet Lunch

A hEEEZRBM LIRS
Help Cross-Border Sellers in China to Win the Global Market

MXZE, KPEREESZE, eBay
Vincent Lin, GM of Great China Sales, eBay

BEEEERE: NAABERNEZIAERENEE2GINE MRS L
Black Magic of Cross-Border Ecommerce: Implementing Big Data and Machine Learning to Match Numerous
Overseas Products and Realtime Discount with Local Consumers

BIREEZREMR

Win in Cross-Border Ecommerce Battlefield by Premium Logistics Service

BEPHERABATNHESITS
Russian Cross-Border Ecommerce Leaders’ Round Table Discussion
FHA BEE FERREK BPHBRFHESEZWNS | Moderator: Anastasia Kovaleva, China Representative, NAMO

BiZE A Lazada, Shopee,JD M Tiki EAMAETRE (EREEERENEE) TiF
South East Asia Ecommerce(Cross-Border or Domestic eCommerce) on Marketplace like Lazada, Shopee, JD, Tiki

Richi Yung, CEO of Bridges Global, Founding Chairman of The Asian General Chamber of New Retail
$ 25, Bridges Gobal EEHITE, EMNHZFEERESER

BEREEKOEXERREATRNIE

Grasping the Fast-Growing South America Ecommerce Market Opportunity

—HT—RERBFESER | The Belt and Road & Cross-Border Digital Trading Development

Li Li, Director of Research Institute, DHgate,
ZFm, AREDE, FEN

DTC Mg, 515 O 57 5k 23R 0% M AR A0 2 SRR B
The Emerging of DTC (Direct To Customer) Brands, How Should Independent Foreign Trade Website Build Brands
and Attract Traffic

WIS/ Mg F R IEN A SR 2019
Best Practices for Killer Wechat Mini Programs in 2019
Clement Ledormeur, General Manager, 31TEN

RERFSNAAIE#HAT~RERULEH
Omnlchannel Ecommerce and Use of Artificial Intelligence to Globalise Products
Shayak Mazumder,CEO, Eunimart

SW&ER | Closing Remarks
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